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Abstract

Due to the low-birth rate and the open educational policies, the high educational
institutions of Taiwan face with the unprecedented pressure for the student enrollment
fulfillment in recent years. How to improve their competitiveness is the urgent and most
important issue. The alumni are the key resource for the whole world's universities. This
paper proposes a mobile platform with integrating the public social network sites and the
university's alumni. The users in this platform can contact the alumni not only by email/post
but by phone/post mail. In addition, the mobile platform utilize the cloud synchronization
feature that allows users of the system with ubiquitous information retrieval in any locations
and any devices.

Keywords: Mobile Device, Social Network Sites, Cloud Synchronization



