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Abstract

Internet user's self-awareness and desire of expression is constantly upgrading, so
many social network appears, and rapidly developing and growing. Therefore, the goal of
this study is to investigate Taiwan network user's factors of continuance in Facebook and
Google Plus. This study refers to the Moon and Kim (2001) proposed model which based
on Davis (1989) proposed modified technology acceptance model (TAM I1) and joined the
"perceived entertainment” dimensions, in order to explore the social network user’s use
behavior. After considering the circumstances of the social network, the study architecture
according to the model that mention before and adding "site quality" and "sense of
community" this two the dimensions, in order to verify the difference between users
behavior in Facebook and Google Plus. In addition, we will recognize the user’s using
behavior in the social network from the literature review by difference view, and propose
the assumptions to verify whether these three dimensions will affect the continuance of
social network. This study expects to provide a diverse and complete study of the social
network, giving other social network builders and researchers some useful suggestions.
Keywords: Social Network, Facebook, Google Plus, Continuance



