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Using Text Mining Techniques for Smartphone eWOM Analysis

Abstract

The rapid development of smartphones becomes a hot topic of discussion. The
main leaders of the entire market are led by Google Android camp with Apple 10S.
Apple sells phones with a single brand; meanwhile, Android authorizes to multiple
brands that are held by many manufacturers as a competitive basis. The motivation of
this study is to find the differences between these brands from the viewpoint of
eWOM. This study adopts the text mining technique to mine the famous smartphone
forum sites as the source of data collection and analysis. Remove the auxiliary words,
prepositions and etc. brings out the rules and keywords in the hundreds of thousands
of analysis forum records. And then, process data clustering based on the type of
brands; analyze the differences of eWOM between the two smartphone camps. This
study uses a multidimensional scaling statistic to generate perceptual mapping to
show the differences between smartphone brands and summarizes a suggestion for
research and design new phones.

Keyterms: Clustering, Electronic Word-of-Mouth (eWOM), Multidimensional
Scaling, Smartphone, and Text Mining
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