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%atiﬂi;,vw¢m;£ﬁﬁmmagﬁ@ DER E TR R
MopsFg R LT ® 0 & 5 I Rl % (expectation-confirmation theory,
mﬂdééagwﬁ’e&ﬁ%&&%ﬁaﬁxmﬁﬁqu%@(m&r»wﬁjw¢iw$@§?)
A EF g ARTAL P o d @ JF’Z %7 Facebook #1 & P enfl 5 732 88
éi_i"?iiif % B % (Ellison et al., 2008)> ® A4+ % b " § — B rié * F peoad i g
BALH AL R ﬁiﬂﬂ FVREES o B 2 B adE R Y LR o A g
ﬁﬁéﬁx‘*? LR ¢ #p N Fhoor - HRHVRELE RSEFHE > A REFE 2
27 3% B 348 (Meyer and Allen, 1991) » 30 F ALFET 2R o G A ATy F E LA T foen g B o
RAFFHié AL b R Y LRSI ALETRIRE ST L b TP W AR
T2 BERREEG  SEREAFELE AR FERF SRR DLRE

¥ Short et al. (1976) 11 H-A0 L 5 B BLBF AL FM i ¢ IR AR > 7 FF
B Tk L gk (relational view) 2 AR € TRHR W o TR G A BT w o TR i B
(emotional connection))*]& AT e T AT TG A R TR R Ak € TR
R OMAR L Rerb T A E Y 3 % & o9 o Ahlbrant and Cunningham (1979)3% 5 >
AAFE AR G LW ARSI R o Ra 0 AR IAIT SREY P LF
%ﬁtﬁ%,wwgigg@@@ﬂﬁﬂognﬁgfﬂ’Aww%ﬁg%ﬁ&ﬁﬁ%
= &R f””ﬁﬁﬁ}’?ﬁ’i@ SRR AR E A A2 e S | AERAFER S e
WAER T p L AR ¥ ek ip L a0 o Tajfel and Turner (1986)#% 1 et € L6
,—_‘;m(Somal Identlty Theory)» #.PP #4 = f € B p N A8 K F 2 p e TR B AL
RS R AR B SUE AN

A€ TRHRE P R g Wt - BAAE A A L E & oo Jones (1997) 4 #F 71 gk
FRLEL > PR N AR G s chFR R 0 AR S R L ¢ B 4D



IRE AT A FE R EEL AR 75 - R BAE L #(Sense of Virtual
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SRR L (p-474) 0 Fl1S R RIRAEY R Y FF R E AR HlAcF R
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Gunawardena and Zittle (1997) R #-4+ € Tedfr g € & 5 AT F 54
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IS5 X35 100 A (1EF iR A 265%) H=c 5 53 7 ) BF (iEF ik & 183%)°
®A? o & @t e @ % Facebook § 1 # L)1 RAj%a & (b3 stk 31.3%) - #
X E2ENIAB2EL (b7 ek A 19.1%) 0 F HHp T .uf;\;ﬁuﬂﬁ* SR gs ol
& * Facebook AZiF 1 & chijg * —‘ﬁ b 87% > Flpt & HEEFR LT RO ERBEE -
S
A A7 % 4% SmartPLS 2.0 i 7 FAL A~ 45 PLS i & & 2§78 5% (Measurement model)
2 4 8031 (Structural model)rr%\ o5 - FAEFER R L LR DT
B oo @ miﬂ # 3 & = & & (Composit Reliability) ~ B %] * 38 % & (Individual Item
Reliability) ~ 4z ag»< & (Convergent Validity) ~ £ % %] & (Discriminant Validity) o % =
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Abstract
With the important role of the Internet in mediated communication, we adopt the social
presence theory with a focus on the relational perspective to investigate virtual community
members’ continuance intention in the online world. Also, this study has investigated the
influence of identification and trust on sense of virtual community. This study used online
survey to obtain questionnaire respondents, and only those with experiences in using
Facebook were selected into the data analysis. This study used PLS modeling for data analysis.
The results showed that the relational social presence exerts its influence through trust and
identification with the community. The influence further extends through the formation of
sense of virtual community on community members’ continuance intention. We also propose

suggestions and practical implications bases on the analytical results.

Keywords: Social presence, Trust, Social identity, Sense of virtual community, Continuance.



