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= Bt (TechnologyAcceptance Model, TAM)d Davis ** 1986 & #% | » & f* #
kR B A B AIATT M s £ 42 & (Davis 1986) 0 2 344 {7 4 32 % (Theory of
Reasoned Action, TRA) % Englshbem and Ajzen 1975) o A B4R #5387 > Davis # G
H U A R g | (Subjective Norm) ¥ gL e g * @i 88> 48 1) M3ndrg * 42 (Perceived
Usefulness)fe " za4w % * 4 | (Perceived Ease of Use)r’b BEA %iist#é; oV 4o@ 17
FoelnAry h b RAp R HFABRI R FUET PRI H i T
P RApR Y FIRA R FL A RNT R - Davis 15 TinAey F iR & Tivaw
3o g Tk enggde | (External Variables)# 58B < @ * 37 R > i %ﬂ”
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AFETREF P FL2012&30 5p 1
FREFEL 216 oo AT AT FHRLITEE G
50% ° (2)434F]: & ¢ LR d5 K
% 60.2% » 30~39 gk 2 v 1t B 5 32.9% o (4)F
FAL(5 )% 2
WA P E 2 0 55 24.5% o
42 &P RAET S F sl

A fk 2 AR A A AT

s o L 38.4% o
(6) & »]u 20 i

2 FrRE

L 1AFTEARE

(L))
B b oo b G 76.9% o (3)F &2 ¢
kB (BB
BRE I uEd i AdkE S o B 269% 0 F
LT AT iR A ek 5o B 5 33.8% - (7)
DB 15 AE AT ATIE 5] 426% 0 K25 = &
S F ARt 65 26.9% 0 B B e 5 21 A K Arikt 6] 13.9% -
:Juﬁggﬂ,ﬁﬁaégiﬁgﬁ;ﬁ AT iE It B 5 81% 0 @ PR
A B ac &

147

20123 160 » £ w{c 216 (K % »
3 A R R
"1 20~29 f B F 0 b B
v 1t B 5 55.6% -

A ¢ & Er&() | FA00
e 7 108 50.0
" 108 50.0

4] o 50 23.1
A 166 76.9

e A %20 2 0.9
20~29 % 130 60.2

30~394 71 32.9

40~49 8 3.7

507 1 1 5 2.3

5 EEICEE 2 09
% 11 5.1

< (F12) 120 55.6

AL(5 1) 83 38.4

B AR 24 11.0
T 53 245

FEF L 6 2.8

Y 9 42

m}%‘; 22 10.2

EVES 10 4.6

é _4_ 58 26.9

H 34 15.7

E e n 205 73 33.8
21~40% 50 23.1

41-60% 52 241

61~80% 24 111

81~100% 10 456




10154 2 + 7 3.2

WLz EapBRHETS L ik 2 58 26.9
15+ 92 42.6

6~10 4 23 10.6

11~154 7 3.2

16~20~ 6 2.8

214 11 1 30 13.9

TEEIN R & 175 81.0
15+ 33 15.3

6~104 4 19

11~15+ 1 5

16~20~ 0 0.0

214 2} 3 1.4

£t 216 100.0

AL EE A2 AN S RAcd 2 o o (1) U1 ¢ 489 0T $2E (Mean) ¥
@35ui’%ﬁﬁﬁbfffé+4wwi? o (AR F L AR T IBE § K 30 &
A EEE WL F L F R o Q) A T IE A3 27-315 2 &7

“Q;%%ﬁig; Moo ()T FERER LRI NI IBE 4
31~38 2 » 7 X P HHTFF AR H-(5) - 2T FF F ol 1 EHTS
@G%&&Aiﬁ’aﬁxpﬂ;W5%+4@“ﬁﬁw4—ﬁ$:i4m¢¥ﬁ*o
)= L RFIFwHF M AMNTIDEAN 342 AAHEPF AR 2 L7
FEEF e (N ETFER T A DA HTIE A 36-39 LB A4 Sk
éﬁ%g‘%ﬂjﬁyf‘l‘b%?:i;ﬁ—;’};\fﬂ B -8 =3+ LY LA 4830 cnT 30 430
36382 » A7 L S HPEHAT - L2 3L FRDAH -

302 BT Ao BB
e BA | hrf| o6 | FFF | FFL | R2E
i 11(ACN) ACNL | 216 | 4.153 0.0564] 0.8296] 0.688

ACN2 216 3.810] 0.0544| 0.7990| 0.638
ACN3 216 3.389] 0.0694| 1.0192] 1.039
ACN4 216 3.745[ 0.0585| 0.8600[ 0.740
48 % 12 (ACP) ACP1 216 3.042| 0.0661| 0.9708| 0.942
ACP2 216 2.607| 0.0625| 0.9189| 0.844
ACP3 216 2,810 0.0712| 1.0460| 1.094
ACP4 216 3.107| 0.0699| 1.0265| 1.054
ACP5 216 2.773| 0.0719| 1.0563] 1.116
% 14 (AP) AP1 216 3.185[ 0.0641| 0.9415| 0.886
AP2 216 2.755| 0.0672| 0.9883| 0.977
AP3 216 3.190f 0.0658| 0.9674| 0.936
T+ T HERZAU uTl 216 3.755[ 0.0537| 0.7895| 0.623
uT 2 216 3.185[ 0.0680[ 0.9991| 0.998




uT3 216 3.597| 0.0568| 0.8352| 0.697
T+ % % 212 (SUP) SUP1 216 3.782| 0.0674| 0.9901| 0.980

suP2 | 216 | 3.907] 0.0633] 0.9305| 0.866
sup3 | 216 | 3810 00621] 0.9130] 0.834
sP1 | 216 | 3417 00692] 1.0173] 1.035
sP2 | 216 | 3.630] 0.0630| 0.9260] 0.858
SP3 | 216 | 3.366| 0.0647| 0.9502] 0.903
S £33 %@ 4% (SUl) sull | 216 | 3.750] 0.0610| 0.8957| 0.802
sul2 | 216 | 3.676] 0.0652] 0.9580] 0.918
sui3 | 216 | 3.778] 0.0607| 0.8927] 0.797
Sul4 | 216 | 3.843] 0.0573] 0.8426] 0.710
- 593 4% LA(SBI) SBIL | 216 | 3.755| 0.0629] 0.9251] 0.856
sBl2 | 216 | 3.653] 00661 0.9716] 0.944
SBI3 | 216 | 3.699] 00639 09387 0.881
SBI4 | 216 | 3.722] 00621 009133 0.834
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~# 3 1 Cronbach a % #ic % # % € % 7% & (Reliability) - 1245 Nunnally 3%
Cronbach'sq % #iciE =<+ 0.7 £+ B ¥ & & p 385 3 - 2 0f8 <42 & (Nunnally 1978) - 9
otk s Ay EHEe BeahCronbach's a 'y + &R E 0.7 27 A7 24 5
- TR ek 29757 o AT T B 1 F] % ~ 17 (Confirmatory Factor Analysis -
CFA)RrE I 5 & £ 2 2k o #1758 % 7 KMO ey <+ 0.6 - {+ & Kaiser eh
KMO =8 &% » » Bartlett's s 2 p v E P F > S L GFFF 447 4ok 397
oo BT R AT REMT LG 2 TR LR RS 050 A EEREE S 6 o B
i it G Bl AL 60% -+ fe» ABITH 60% 0 A H @ s 43T 60%~88%FF - &7 £}
L4 enfE a4 o ek 490 o

2 3FFFTEAZ R AT

H o 42# | Cronbach's a KMo >4k Ii:';'f:tj RS

A EA % S o B

T F11(ACN) 4 0.76 0.69 243.557 | 0.000

i F 1 (ACP) 5 0.93 0.86 847.713 | 0.000

1 (AP) 3 0.85 0.68 316.572 | 0.000

TFFEZAEU 3 0.80 0.69 214.678 | 0.000

ZFRFE Ly PSP | 3 0.90 0.70 453.898 | 0.000

-+ %5305 a(SUP) 3 0.69 0.63 120.273| 0.000

- EgF+F R g+ (SUI) 4 0.93 0.82 747.786 | 0.000
- A7 3+ LESBI) | 4 0.95 0.85 923.615 | 0.000
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gre | AEREE%
T F142(ACN) ACN1 0.654 2.350 58.759
ACN2 0.732
ACN3 0.807
ACN4 0.857
18 % 1+ (ACP) ACP1 0.773 3.881 77.630
ACP2 0.754
ACP3 0.823
ACP4 0.773
ACP5 0.758
i ¥ (AP) AP1 0.909 2.301 76.715
AP2 0.798
AP3 0.916
E - 4 (VA D) uTl1 0.886 2.159 71.950
uT?2 0.844
uT3 0.813
Z 27335 l(SP) SP1 0.844 1.866 62.201
Sp2 0.702
SP3 0.813
- 23+ FFF * L (SUP) SUP1 0.927 2.504 83.453
SUP2 0.948
SUP3 0.864
—EgF+F R g (SUD SuUll 0.920 3.311 82.774
SuUI?2 0.933
SUI3 0.860
Sul4 0.925
-+ T+ 3 LY LFE(SBI) SBI1 0.943 3.482 87.058
SBI2 0.954
SBI3 0.888
SBl4 0.946
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AF 3 % st gF (Linear Regression)ig {7 Lsilfe & » I 1 i T Tk #c B (Path
coefficients) % # 7 & .5 #7% OB JER 0 112 HE kAT B RITHA B R

F2R2E LT EF0R o

FpA s BETIERERPZBIRAY 0 FRIAMF TS
DT FIREAR TR FREFOPE AT T TRIR - FRFF AR A
Ho L2333 v B2 BF2REM G20t o 233303 % s
AFIERY R LTI EEFL MG A S LTI E R A LT T HY
REF ool F2 Mk M Ee Bl gL io® 3477 o

% ST HVBERKREE S

B BiE B tRg | 2%
HI | T {22+ T H£XR 0.287(***) | 5.527 &
H2 | A3 ME2TFFHEXAR 0.590(***) | 11.214 &
H3 | k> T HZR 0.000 -0.018 | # =

HA |23 T RERD-LT 3T 11 0.559(***) | 10.445 | = =
Hb |- 22+ P> 233383 12 0.287(***) | 5.358 & *
H6 |- 233 mfF P> E¢3F % Lw [0.713(**%)| 14.856 &+
H7 [ 5%+F*Aw>-S7+3mp 4/ | 0887(*) | 28058 | +=

B 3 73

B Hh R %
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SERIEERBRE
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E) W rFH- LT aRIA

CARIEORAALEEIRE LT pE o LT3R R
vk w2 FER %o 2 & Davisetal » 1989 & vrd Ty B % o Tindvg
AR F2 TR* ) chi & 4Es (Davisetal 1989) - ¥ ¢b » = £+ F R *
B 2R LR AR e P E2L M % 1245 Fishbein {- Ajzen o8 3 8 % &
TR R A€ X7 R B F(Fishbein and Ajzen 1975) » Flpt - = £ 7 3 F hp B
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1. 2 X7 52010 s /ﬁp—*ﬁi}%ﬂ?;%i/’fm LERTFE > 3P L8

EYPEMLERE Iuﬁigﬁ v e
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Abstract

In 2007, Amazon entered the e-Book market successfully, and drove the development of
the global e-Book market. In order to satisfy consumers’ demands, many e-Book stores have
striven to imitate the experience of paper books. So far, most of e-Book stores have provided
e-Book trial, e-Book rental, e-Book lending, etc. However, none of the e-Book stores has
offered the reselling mechanism for used e-Books. Hence, the purpose of this paper attempts
to investigate the consumers’ using intention and purchasing intention of used e-Books. The
conceptual model constructed with the theory of technology acceptance model, and we
conducted a questionnaire to explore this model. The results indicate that the e-Book
acceptance of consumers and the existences of used e-Book have positive impact on the
perceived usefulness of used e-Books. Also, the perceived usefulness of used e-Books has
positive impact on the consumers’ using intention of used e-Books, and the consumers’ use
intention of used e-Books has positive impact on the consumers’ purchasing intention of used
e-Books. In conclusion, our investigation revealed the existence value of used e-Book market.

Keywords: e-Book, used e-Book, Use Intention, Purchase willing, TAM



