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Abstract

The rapid development of the commodity information website on the Internet, such as
Central Trust site, Chinatimes commodity market, Alibaba, Kuanghua market network, and
they are available for procurement staff through the Internet to search materials/supplier/price
information. In this study, we want to find trust and purchase intention model of procurement
staff which using the commodity information website.

This study adopts the convenience sampling for procurement staff issued 100
questionnaires. A total of 56 valid questionnaires were analyzed. We have three results: 1.
Suppliers trust and website trust have a significant impact on the confidence of the corporate
procurement staff. 2. Interviewed corporate procurement staff, the buyer's trust factors on
purchase intentions did not show a significant relationship, which means that corporate
procurement people trust the commodity market network, but does not directly make
purchases. 3. Buyer trust through the indirect effects of perceived value, trust and perceived

value dimensions have a significant impact of purchase intentions.
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