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Abstract

In recent years, within Internet develop rapidly, the electronic word of mouth has gradually
become an important source of consumer purchasing decisions. In the research of the past,
less empirical research the e-WOM effect of the different types of products. Due to these, we
need to compare with each relationship of word-of-mouth behavior. The study examined the
electronic word of mouth and involvement purchase intention for consumers, and use product
type as a moderator, trying to understand whether different products have different effects.
We have select three kinds of word-of-mouth and involvement which are discussed most
frequently in this research. We want to know whether search products and experience
products will have different results, so we choosing four kinds of representative products, and
we will ask consumer’s cognition of these products by using questions.

Keywords: Message direction, Seeking behavior, Word-of-mouth quality, Involvement,
Product types.



