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Abstract

Since the rising of social media, Facebook has become a hot social network website in
the world. Combining expectation-confirmation theory and technology acceptance model as
basis for research framework, this study investigated the critical factors of user satisfaction
and stickiness on Facebook, and their impact to loyalty and continuance intention of usage
through Internet survey. The results show that the confirmation, entertaining, trust and privacy
positively affect users’ satisfaction and stickiness. Users’ satisfaction directly affects their
loyalty and continuance intention of usage. Users’ stickiness on Facebook will indirectly

affect their continuance intention to use through their loyalty.

Keywords: Facebook, expectation confirmation theory, technology acceptance model,

stickiness, continuance intention of usage



