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Abstract

The purpose of this study is to investigate the behavior of Facebook user’s continued
usage intention. Task value and experiential value as the core of this study. To analyze
the continued usage intention of the Facebook users . And In-depth understanding of the users'
perception of task value, experience value for the effect of user’s attitude and satisfaction. To
understanding the influence of users continue usage intention. Thus, to proposed the
theoretical model of use in Facebook situation.
Keywords: Facebook, task value, experiential value, continued usage intention



