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Lessons from Face book: The Success factor of managing Social
Network Sites on College Students  User Stickiness”

Abstract
This study examines if Face book, one of the most popular social network sites among young
college students in the Taiwan, fulfills the promise of social network sites: to spark attitudes
and behaviors that enhance public and private social action. Using data from a random survey
of Chaoyang University , we find, positive relationships between intensity of Face book
shows that young people are motivated to join these sites to keep strong ties with friends, to
strengthen ties with new acquaintances, and, to a lesser degree, to meet new people online.
Specifically, we use original survey data to test several hypotheses regarding the influence of
Face book usage on college students’ social capital, a multidimensional concept that includes
satisfaction, loyalty, social trust, social participation. In doing so, These findings highlight

important lessons for successful running social network sites based on user stickiness.

Keyword - Social network sites , User stickiness, Satisfaction, Loyalty, Social participation
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