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Abstract

The goal of this paper was to explore factors affecting consumer online impulsive buying.
Data were collected through an online survey of 374 experienced online shoppers. The
proposed model was tested by using a structural equation modeling (SEM) approach with
partial least squares (PLS) technique. The results showed that online store characteristics
(interactivity and vividness) and impulse buying tendency have an indirect influence on
impulse purchase through a set of endogenous variables (including product involvement,
shopping enjoyment, browsing activity, and felt urge to buy impulsively). Future research and
managerial implications are discussed.
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