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Abstract

Customer loyalty or repeat purchasing is critical for the survival and success of
e-commerce. Online group-buying intention is an important issue in the field of e-commerce
that rises in recent years. This study propose a repeat purchasing model to examine the effect
of perceived value on customers’ satisfaction. This study also investigates the effect of trust
and satisfaction on repeat purchase intention. Furthermore, the research model suggests that
habit plays as a moderator in the impact of trust on repeat purchase intention. A questionnaire
was constructed and data was collected from 246 buyers of GROUPON Taiwan, and then
evaluated with Structural Equation Modeling (SEM). First of all, the results indicate that
repeat purchase intention is affected by satisfaction and trust. Second, our findings show that
higher level of habit deflates the effect of trust on repeat purchase intention. Third, perceived

value is important to satisfaction formation.

Keywords: Expectation-Confirmation Theory, trust, satisfaction, habit, repeat purchase
intention.



