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Abstract
There are lots of consumer electronic products in the recent years. Apple introduced
iPad since 2010, a revolutionary device. Using UTAUT model and conformity to explore the
consumer behavior with Tablet PC.350 valid questionnaires are resumed, and we using SPSS
and LISREL statistical software to analysis data. The study results showed that, consumers
attitude of the tablet PC toward using have significant positive effect with performance
expectancy, effort expectancy, facilitating conditions, information influence, and normative

influence.
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