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Factors Influencing User Acceptance of Social Commerce: A

Perspective of Service Science
Chia-Yin Lai Shin-Yuan Hung
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Abstract

The increased popularity of social media has led to a new type of business model, social
commerce. Social commerce is a concept of merging online shopping and social networking.
Social commerce has changed the way that a business provided products and services, and it
has also improved the interaction between users and business to integrate their resources and
skills for co-creating value. However, previous research neglects the understanding of user
acceptance of social commerce. This study is to identify the factors that determine user
acceptance of social commerce from the five dimensions of service dominant logic (i.e. new
opportunities, lifetime use, role of the customer, information & goal alignment, and actor
re-combinations).

A survey of social commerce users from Facebook, Twitter, and Plurk in Taiwan was
conducted. Four hundred and fifty-seven usable responses were collected. The analytical
results indicated that perceived playfulness, perceived behavior control, functionality service
quality, involvement, norm of reciprocity, trust, Personal Influence are critical factors to
significantly affect user acceptance of social commerce. Implications for academics and
practitioners are also provided.

Keywords: social commerce, information systems acceptance, service science,
service-dominant logic



