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75 RBIP AT HE B A {7 5 f & (attitude toward behavior) i LR & (subject norm) o
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MPCU) " 4p #f 4 | (Relative Advantage; IDT) 2 2 & T #p % & & | (Outcome Expectation ;
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AT 2R T2 RA 0 THE CTRATEYRL DL RAZAT IR
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£ 5 115% > 52k % 5 109 i» ”‘ J:F“’SW”]J:-{; 94.78% - 7 3 th A T AL A
% 3-2 #71 o

%32 AR

7P B I8 A i T oA
A ] 66 60.55%
* 41 40.37%

18~25 & 81 74.31%

, 25~30 & 16 14.68%

= 8 31~35 A& 7 6.42%
35~40 & 1 0.91%

41 F 1 4 3.67%

30 (B) 2 1.83%

R AR < B (%) 56 51.38%
ALy 51 46.79%

BEIEmE 4 3.67%

‘ Fald g 18 16.51%

Gk %A R 6 5.50%
g4 54 49.54%

H 27 24.77%

R 40 36.70%

L A Rk 1emT 58 53.21%
1~2 & 11 10.09%
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MY RRIE A A4 ﬁzme:ﬁ ¥ Rk R £ o B % % & Cronbach’ s «a
%3 SPSS18.0 &7k o &l L jcar»c R * o > % LISREL8.3 & (7% F L %4
AT o FIE A 2 F1 R fAr <30 075 b o arrig G ch R Y B E PR
WP FRRDING > FAFTREAGETAAMBP TG o B FERY > BT -
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%41 &R A

- EFpEE
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BRI A 5 L BRI L BR LT
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ot B 4 1 (Kerlinger, 1999) » |2k 2 B 4% 3 H B
% W ¥ 1 & 1 Cronbach’ s a H#ici 3= &9 >
0.720.92 /5% % & (Kerlinger, 1999) - ## 3 = B {5 r’v'ﬂCronbach’ s a B
% "Ll’xfﬁimﬁi»m PO AN IR—RM

25

o L S [ S P N BRI RE
A0 B T e Cronbach’ s a &
»zd ¥ Cronbach’s a=0.868
PE1 3. 68 1.004 0.701 0.837
PE2 3.28 0.975 0. 689 0. 840
PE3 3.52 1.000 0.796 0.812
PE4 3.53 0. 969 0.63 0. 855
PE5S 3. 04 0.828 0.647 0. 851
¥ 4 # ¥ Cronbach’s a=0.897
EE1 3.69 1.022 0.812 0.893
EE2 3. 46 1.019 0. 756 0. 888
EE3 3.58 0.976 0.824 0.831
i A £]F74F 1+ Cronbach’ s a=0. 887
PIIT1 3.49 0.870 0.759 0. 859
PIIT2 2.80 0. 943 0.776 0. 843
PIIT3 3.29 0.977 0. 81 0.813
TS Cronbach’s a=0.812
[S1 3.79 0.924 0.521 0.719
[S2 3.91 0.900 0. 566 0. 780
[S3 3. 86 0. 853 0.569 0.728
Rode 1§ 8 Cronbach’s a=0.723
NS1 3. 46 0.904 0.628 0.534
NS2 3.43 0.891 0.511 0.673
NS3 2.96 0. 984 0.501 0.693
¢ * & » Cronbach’s «a=0.926
BI1 2. 94 0.983 0.835 0.904
BI2 3.29 0.967 0. 844 0. 896
BI3 3. 26 0.917 0.8168 0.879
422 R &
Pk Adp - BRI SR I it & ¥ fit (Koufteros, 1999) » s & 7 4 5 p F 2Rk
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(construct validity)%# % 32%x & (expert validity) - @ ]2 » 47 (Factor Analysis)
e € & audfprck » ¥ 4 5 4 2 12 %1% » 17 (Exploratory Factor Analysi ; EFA)
ez F1% » 47 (Confirmatory Factor Analysis: CFA) o 13452 8 » 17 % %
F12 f s EX @ 0.70 (Koufteros, 1999) e AVE 2. T > 32 JE 33 0.5 11 F o &
o AVE (3 & RE)T 2 422 F A H A te O fph B CL £ ) d 2
4-3#ciE » 27 & BHw ¥ & F % %>k (Fornell and Larcker, 1981) -

2 A4-2FF f R E
FEEFE
0.757
.44
.17
.123
.121
. 716
L1776
.121
. 145
.27
854
. 193
.41
790
. 148
795
. 139
. 148
.1795
. 139

F1%

R
b
=
5
g
=

EFFER A<

O OO OO OO OO |oo|lo|lo|lo

3 4-3 o B A b e

H PE EE PIIT IS NS BI
PE 0.84
EE 0.35 0.87
PIIT 0.25 048 0.87
IS 0.25 0. 46 0.53 0.86
NS 0.33 0.54 0.49 0.51 0.78
BI 0.28 0.61 0.67 0.73 0.69 0.74
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ABSTRACT

In the recent years, tablet is the most important consumer electronics product to most
computer users and has a big effect on the PC market competition. With its unique
characteristic of portability and mobility, Tablet has the potential of replacing desktop and
laptop personal computers. However, buyers not only consider about the functions of the
product when they are going to purchase. Several studies showed that consumers are often
influenced by their psychological and social behaviors when purchase. In many cases,
conformity behavior plays an important role in selecting innovative products. Based on the
integrated theory of UTAUT and conformity behavior, this study is aiming to identifying the
key factors that would impact consumers on acceptance of tablet. The hypothesized model is
tested via survey from 115 consumers. The outcomes of the empirical analysis can provide
useful insights for consumers’ behavior in purchasing innovative product like tablet. .

Keywords: Tablet, UTAUT, Conformity, Personal Innovativeness



