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Path coefficient t-value Support

S o

Hypothesis

H1: Information Quality—User Satisfaction
H2: System Quality—User Satisfaction
H3a: Relative advantage—User Satisfaction
H3b: Compatibility—User Satisfaction
H3c: Complexity—User Satisfaction

H3d: Observability—User Satisfaction
Notes: *p<0.05; **p<0.001
x2/df=1.08 - GFI=0.96 - NFI=0.98 -~ AGFI=0.96 ~ NNFI=0.98 - RMSEA=0.05

0.157*
0.301**
0.284**
0.220*
0.133*
-0.062

2.462
5.689
4.123
3.339
2.346
-1.331

Yes
Yes
Yes
Yes
Yes
No
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AN EMPIRICAL STUDY ON INNOVATIVE AUGMENTED
REALITY SYSTEM DEVELOPMENT AND USERS’ SATISFACTION
FOR HAIR STYLE DESIGN

Ching-Chang Lee ! Ming-Chia Hsieh > Hung-Yu Chou *
'Department of Information Management, National Kaohsiung First University of Science
and Technology cclee@nkfust.edu.tw
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Because of the blooming development of information technology and the rising fashion
trend of hair style, the demand for fashion aesthetics of self style has been increasing. The
objects of this paper include applying augmented reality based innovative hair style design
supporting system to support hair style design, developing the study model of how the
satisfaction of hair style deign is affected by the diffusion innovation theory, and searching the
critical factor affecting the satisfaction of hair style design. The findings concluded that the
relative advantage and system quality are the critical factors that affect users’ satisfaction.
This study suggests the development of future innovative services or products should adopt
the technology that will provide users more conveniences and advantages.

KEY WORDS: Augmented Reality; Innovative Design; Users’ Satisfaction



