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Do ApRFTEFLY N FEI AL ERFT SRR S LY FREF - §
PH-RF-SrET I #MJJ JEiE ARG G B pF > AP R KK L S TR
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Donovan £ Rossiter(1982)4] * ¥ 4+t % &%;% #-7](The Mehrabian-Russell Model) %
AR ORBEEREE SRS G TP AT + #1T(approach) i 5 > 4
P hd S EXB TR L ERERAF R 25 gL F #HRE
e o e @1 AT IREL TR i 5 T e

Mehrabian(1976) % » 1k 3 § J= chi% & (Environment load) sz 4 > Ty it 7 B enTk 5
(P b IR B o A ?*:(information-rate) c BEFBRBALEML 0 B R A
# R RRBRE o T AR i & B

(1) & B 5 & (intensity) : g,#ﬂj,g T ety B > o® F § & o+ 0] - Bitner(1992)
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(Mehrabian and Russell,1974 ; Donovan and Rossiter,1982)

(2) A7+ t(novelty) : B A A LPRERR > 4ol FFHFLAST R G L 0L
EAR RS

(3) #F ek (complexity) : & 4p kK ¥ ¢ FALEMALS - &7 R Bﬁk& FHAL

Logugivdr g 4o

B3 R B &K & ThH R E
(Envirommment ' I (Emotion state) I (Behavior)
Stirrmli) B [§ii(pleasure) B 377 (approach)
B 3% (arousal) B A (avoidance)

B - 5Z(dominance)

Bl 1 3£ %-%% #c3] (The Mehrabian-Russell Model)

(Z) RLE PRABT AP 3

i y5Parasuraman® * (1994)%5% & 7 I+ § F hpLeL > L BT A ﬂdﬂ 1A 5
IRTR O S B W Y eDif E L pESthTL mrﬁ CEES 1Y 2 i»wzaﬁ L
PLp ST X Il R TR el K § B SRR S R it SR
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Kalokota and Whiston (1996) 1 i §i & <rjLBbdn &1 > i) § F S B b § A 5 2 RIS
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Using Social Presence and Media Richness to explore the Effect of
Human Shopping Behavior on in 3D Virtual Store Layout and
Operation Environment

Yi-Wen Liao
Chai Nan University of Pharmacy and Science  pinkwen923@mail2000.com.tw

Abstract
As the rapid development of Internet, its convenience changes the business model of the
change, also lots of human lifestyle and shopping behavior. There are some studies found that
layout structures and shopping environment of real store would affect the consumer's
purchase intention. Therefore, the main purpose of this study was to explore the effects of 3D
virtual store layout patterns on customer purchase behavior. In this study, the independent
variables include: web design method (2D and 3D), store atmosphere, media richness and
social presence related factors. The dependent variables include immersion, AIDA, and
behavior reaction. There are four major commodities for passengers to construct the 3D
virtual stores environment, through a completely randomized experimental design and
experimental procedures, the best design strategy of 3D virtual store layout will be developed.

Keywords: 3D Virtual Store, AIDA, Store Atmosphere, Social Presence Theory, Media
Richness Theory
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