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Abstract

This research, taking from Facebook users’ stances and couched on the synergy
perspective of task-technology fit (TTF) and transaction cost, studies the usage of Facebook
page in generating transaction benefit. An analysis of 188 questionnaires received from
Taiwan Facebook page users shows that: (1)The customer-decision task and technology
characteristics (both of perceive interactivity and service quality) make a positive effect on
TTF-entertainment (2)TTF-entertainment makes a positive effect on
usage.(3)TTF-entertainment and usage make a positive effect on transaction cost. The
research findings serve as a good reference for business who intent to use Facebook in
customer relationship management. In addition, the proposed synergy model of TTF and
transaction cost make a theoretical contribution to customer relationship management and
service quality research.

Keywords : Task-Technology Fit ~ Transaction Cost -~ Facebook page - Facebook fan page
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