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Absract

Recently, the digital content industry expands rapidly, and it also pushes the industry about
animation, comic books and games (jointly called as “ACG”). This research will focus on the
issue of that if the word-of-mouth (WOM) among the social networking sites (SNS) affects
the consumers’ acceptance about ACG products. The analysis of this research will be based on
data collected from questionnaires and the correlation analyses between product involvement,
message involvement, other involvement and self-enhancement. The results show two rules,
firstly, the product-involvement affects the ACG consumers’ purchase intention and further
purchase outstandingly; secondly, the message involvement affects the most on the
cross-buying of ACG consumers. In conclusion, this research wishes to help the ACG
entrepreneurs make better decisions about CRM and marketing, offering references about the
future strategies on SNS entrepreneurs.

Keywords: Electronic word-of-mouth, Data mining, Decision tree, Digital content.
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